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Federal Communications Commission Approved by OMB
Washington, DC 20554 3060-0754

FCC 398
Children's Television Programming Report

Report reflects information for the filing peried ending: 03/31/2011 Filedon: 04/07/2011

Call Sign Channe) Numbers Community of License
City State County ZIP Code
It
KOAM-TV (analog) .
7 (digital) Pittsburg KS Crawford 66762

Licensee Name

Saga Quad States Communications, LLC

Network Affiliation Niclsen DMA Licensee World Wide Web Home Page Address (if applicable)
CBS [Joplin-Pittsburg www.koamtv.com

Facility 1D Previous Call Sign (if applicable) License Renewal Expiration Date
58552 2006-06-01

Analog Core Programming

2 State the average number of hours of Core Programming per week broadcast by the station. See 47 C.F.R. §73.671(c).

T

3. (a) Does (he l.icensee provide information identifving each Core Program aired on ils station, including an indication of the target child audience. to publishers of program guides as
required by 47 C.F.R. §73.673?

I

(b)  Identify publishers who were seni information in a).

4. Complete the following for each program thar you aired during the past three months that meets the definition of Core Programming. Complete chart below for each Core Program.

[There are no analog core program reports.]

Non-Core Educational and Informational Programming

wn

Complete the following for cach program that you aired during the past three months that is specifically designed to meet the educational and informational needs of children ages 16 and
under. hut does not meet one or more elements of the definition of Core Programming. See 47 C.F.R. §73.671. Complete chart below for each additional sueh educational and informational
program.

[There are no analog non-core program reports.}

Sponsored Core Programming

6. List Core Programs, if any, aired by other analog stations that are sponsored by the Licensee and that meet the eriteria set forih in 47 C.F.R. §73.671. Also indicate whether the amount of total
Core Programniing broadcast by another station increased.

[There are no analog sponsored core program broadcast reports.]

[There are no analog sponsored core program detail reports.]

Digital Core Programming

7. (a) State the average number of hours of Core Programiming per week broadeast by the station on its main program stream. i 3.00 hours

N

(b Did the Licensee broadcast on its main digital prograin stream the same Children's Core Programming provided on its analog channel?
8 prog g g P

http://licensing.fcc.gov/KidVid/public/report/19/report.faces 4/7/2011
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(c) If'Yes to 7(b), the Licensee certifies that the representations and children's program information provided with respect (0 its analog channel N
apply equatly with respect to its main digital program stream.
If' No to 7{¢), submit as an Exhibit a Statement of Explanation. vView Statement of
Explanation
8. (@) Stale the average number of hours per week of free over-the-air digital video programming broadcast by the station on other than its main i
program siream. 168.00 hours
(b)  State the average number of hours per week of Core Programming broadeast by the station on other than its main program stream. See 47 C.F.R.
§73.671. 3.50 hours
9. (u) Does the Licensee provide information identifying each Core Program aired on its station, including an indication of the target ¢hild audience. to Y
publishers of program guides as required by 47 C.F.R. §73.673?

(b)  Idemily publishers who were sent information in 9(a).

The CBS Television Network provides information identifying the core programs it supplies to
stations affiliated with the Network, including an indication of the target child audience, to
the following publishers of program guides: TV Guide, TV Data Technologies, Tribune Media
Services, and Kidsnet Media Guide and News.

10. Complete the following for each program that you aired during the past three months that meets the definition of Core Programming. Complete chart below for each Core Program.

Title of Digital Core Program #1 Origin
DOODLEBOPS ROCKIN' ROAD SHOW - I NETWORK
Regular Schedule Total Times Aired at Regularly Scheduled Time Number ol Pre-emptions
Saturday 8:00am 1/1-1/29 & Saturday 9:00am 2/5-3/26 13 0
Length of Program Age of Target Audience E1 S);;n;;zli}:(s]ed As
From To

30 minutes Y

3 years 8 years

Describe the educational and inlormational objective of the program and how it meets the definition of Core Programming

Each episode of the show features a real child, who writes for help or advice with a problem to
the Doodles, three animated young members of a band. The child then enters the animated world
of the Doodlenet, and sets out on an adventure with the band to find a resolution to the
problem, with important life lessons imparted in the process. Each episode reinforces the
lesson through a musical interlude that encapsulates the educational message. Specific
educational objectives of the program include encouraging viewers to develop positive personal
qualities such as honesty and initiative, and providing viewers with a basic understanding and
appreciation of music. This program is specifically designed to further the educational and
informational needs of children, has educating and informing children as a significant purpose,
and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Title ol Digital Core Program #2 Origin
DOODLEBOPS ROCRIN' ROAD SHOW - II NETWORR
Regular Schedule Total Times Aired a1 Regularly Scheduled Time Numiber ol Pre-emptions
Saturday 8:30am 1/1-1/29/11 5 . 0
Length of Program Age of Target Audience En S’;{‘c?]?]]hg;m As
From M. To
30 minutes Y
3 years 8 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Each episode of the show features a real child, who writes for help or advice with a problem to
the Doodles, three animated young members of a band. The child then enters the animated world
of the Doodlenet, and sets out on an adventure with the band to find a resolution to the
problem, with important life lessons imparted in the process. Each episode reinforces the
lesson through a musical interlude that encapsulates the educational message. Specific
educational objectives of the program include encouraging viewers to develop positive personal
qQqualities such as honesty and initiative, and providing viewers with a basic understanding and
appreciation of music. This program is specifically designed to further the educational and
informational needs of children, has educating and informing children as a significant purpose,

http://licensing. fcc.gov/KidVid/public/report/19/report.faces 4/7/2011
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and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Title of Digital Core Program 3 COrigin
SABRINA'S SECRET LIFE NETWORK
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
Saturday 9:00am 1/1-1/29/11 5 0
. . : E/l Symbol Used As
Length of Program Age of Target Audience Required
From To

30 minutes k 4

7 years 12 years

1

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

This animated series follows the early-teen Sabrina, who is half human and half witch, as she
struggles with the age-appropriate conflicts and problems. Sabrina serves as a role model
intended to help pre-teen viewers to understand many of the social issues they confront in
their day-to-day lives. Sabrina models positive character traits for viewers, combining self-
agssurance and uncertainty, self-reliance, competence, and a willingness to learn from her
mistakes. The program is specifically designed to further the educational and informational
needs of children, has educating and informing children as a significant purpose, and otherwise
meets the definition of Core Programming as specified in the Commission's rules.

Titte of Digital Core Program #4 Origin

SABRINA: THE ANIMATED SERIES NETWORK

Regular Schedule Total Times Aired at Regularly Scheduled Time Number ol Pre-emptions

Saturday 9:30am 1/1-1/29/11 5 0

Length ol Program Age of Target Audience Bl S);;]::t:[?llil‘l(SIZCd As
From To

30 minutes 7 years 12 years Y

Describe the educationat and informational objective of the program and how it meets the definition of Core Programming

The animated series, "Sabrina," involves the adventures of a modern, early adolescent girl who
is part human and part witch. Sabrina has magical powers that must be kept a secret and also
under control. While Sabrina is not your typical girl, the familial, social, peer-group, and
school-related issues she experiences all serve as educational and instructional life-lessons
for viewers, as they reflect many of the same learning experiences and teenage challenges faced
by children today. This program is specifically designed to further the educational and
informational needs of children, has educating and informing children as a significant purpose,
and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Title of Digital Core Program #5§ Origin
BUSYTOWN MYSTERIES - I NETWORK
Regular Schedule Total Times Aired al Regularly Scheduled Time Number of Pre-emptions
Saturday 10:00am 1/1-1/29 & Saturday 8:00am 2/5-3/26 13 0
- _ . E/I Symbal Used As
Length of Program Age of Target Audience Required
From To
30 minutes v
3 years 7 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Inspired by the beloved works of best-selling children's author Richard Scarry, Busytown
Mysteries brings the popular adventures of Busytown to preschoolers with an educational,
problem-solving twist. Children can follow classic characters such as Huckle, Sally and Lowly
as they scour Busytown on fun-filled adventures looking for answers to life's puzzles. Each

http://licensing.fcc.gov/KidVid/public/report/19/report.faces 4/7/2011
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episode focuses on fostering viewers' problem solving abilities, as the characters use their
skills of observation to collect facts, draw inferences from those facts, and ultimately reach
conclusions. Each episode also develops vocabulary through words and concepts that are part of
the episode's overall theme. This program is specifically designed to further the educational
and informational needs of children, has educating and informing children as a significant
purpose, and otherwise meets the definition of Core Programming as specified in the
Commission's rules.

Title ol Digitul Core Program #6 Origin
BUSYTOWN MYSTERIES -~ II NETWORRK
Regulur Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-cmptions
Saturday 10:30am 1/1-1/29 & Saturday 8:30am 2/5-3/26 13 0
. . - . E/1 Symbol Used As
Length of Program Age of Target Audience Required
From To
30 minutes Y
3 years 7 years
Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Inspired by the beloved works of best-selling children's author Richard Scarry, Busytown
Mysteries brings the popular adventures of Busytown to preschoolers with an educational,
problem-solving twist. Children can follow classic characters such as Huckle, Sally and Lowly
as they scour Busytown on fun-filled adventures looking for answers to life's puzzles. Each
episode focuses on fostering viewers' problem solving abilities, as the characters use their
skills of observation to collect facts, draw inferences from those facts, and ultimately reach
conclusions. Each episode also develops vocabulary through words and concepts that are part of
the episode's overall theme. This program is specifically designed to further the educational
and informational needs of children, has educating and informing children as a significant
purpose, and otherwise meets the definition of Core Programming as specified in the
Commiggion's rules.

Title of Digital Core Program #7 Origin
TROLLZ NETWORRK
Regular Schedule Total Times Aired at Regularly Schedufed Time Number of Prc-emptions
Saturday 9:30am 2/5-3/26 8 0
Length of Program Age of Target Audience 1 Sv};rzl;(‘\-‘llr[zl‘(s]cd As
From To
30 minutes v
8 years 12 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

TROLLZ is an animated series about five teenage girls growing up in a magic and colorful world,
who live by the credo B.F.F.L. - Best Friends for Life. The magic in their lives is interwoven
into real-world type experiences through which they learn to engage in problem solving,
creative thinking, and cooperative strategy skills. The series also provides an opportunity for
the five girls to learn how to cope with some of the social and emotional issues of self-esteem
relating to physical features and other persconal attributes, emerging friendships and peer-
group relationships, and other experiences found in Trollzopolis. This program is specifically
designed to further the educational and informational needs of children, has educating and
informing children as a significant purpose, and otherwise meets the definition of Core
Programming as specified in the Commission's rules.

Title of Digital Core Program #8 Origin
HORSELAND - I NETWORK

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
Saturday 10:00am 2/5-3/26 8 0

http://licensing.fcc.gov/KidVid/public/report/19/report.faces 4/7/2011
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EA Symbol Used As

Length of Program Required

Age of Target Audience

30 minutes Y

9 years 11 years

|
v}_‘ i From To
§
1
I

Describe the educational and informational objective of (he program and how it meets the definition of Core Programming

HORSELAND is an animated series about five girls and two boys who live in spectacular
countryside that houses a farm called Horseland. Each of these main characters has a special
horse whose personality is similar to its owner's. Horseland and its unique approach of
integrating the personality of the main characters and animals serve to reinforce prosocial
themes. Horseland is also a "coming of age" series in which viewers experience and learn from
the social interactions, hopes, dreams, and even fears of this group of culturally diverse
adolescents. From this background, the experiences of sharing, caring, compromise, friendship,
respect, and competition emerge to provide the young viewers with social and emotional
guidelines for better understanding many of the life-lessons they need to learn as they grow
and develop. This program is specifically designed to further the educational and informational
needs of children, has educating and informing children as a significant purpose, and otherwise
meets the definition of Core Programming as specified in the Commission's rules.

Tille of Digital Core Program #9 Origin
HORSELAND - II NETWORK
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
Saturday 10:30am 2/5-3/26 7 1
- - : E/l Symbol Used As
Length of Program Age of Target Audience Required
From To
30 minutes Y
9 years 11 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

HORSELAND is an animated series about five girls and two boys who live in spectacular
countryside that houses a farm called Horseland. Each of these main characters has a special
horse whose personality is similar to its owner's. Horseland and its unique approach of
integrating the personality of the main characters and animals serve to reinforce prosocial
themes. Horseland is also a "coming of age" series in which viewers experience and learn from
the social interactions, hopes, dreams, and even fears of this group of culturally diverse
adolescents. From this background, the experiences of sharing, caring, compromise, friendship,
respect, and competition emerge to provide the young viewers with social and emoticnal
guidelines for better understanding many of the life-lessons they need to learn as they grow
and develop. This program is specifically designed to further the educational and informational
needs of children, has educating and informing children as a significant purpose, and otherwise
meets the definition of Core Programming as specified in the Commission's rules.

Total Times Aired Number of Preemptions for other than Breaking News Number of Preemptious Rescheduled

13 1 1

Preemption #1

Date Preempted/Episode # If rescheduled. date and time reschedule

Page 5 of 15

http://licensing.fcc.gov/KidVid/public/report/19/report.faces

ET Symbol Used As

Is the rcschcdulct;l date the second home?

3/12/11 3/13/11 10:30am Y

If rescheduled. were promon'or;ul efforts made 1o notify the public of rescheduled date and time? Y

Reason for Preemption SPORTS
Title of Digital Core Program #10 Origin
ANIMAL ATLAS SYNDICATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emplions
Saturdays 7:00AM 1/1/11-3/26/11 13 | 0
P e ot e e b et i e i e o .

Length of Program Age of Target Audience z

4/7/2011
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Required

From To
30 minutes v
13 years 16 years

Describe the educational and informational objective of the program and how it meels the definition of Core Programming

Animal Atlas is an entirely appropriate title for this engaging and informative series. Just as
browsing through a good atlas makes information about terrain and natural boundaries accessaible
and appealing, this program brings information about the natural world of animals to viewers in
a non-didactic, entertaining way. Its approach in no way diminishes the learning that takes
place when observations lead to conclusions and young minds will draw many conclusions about
the natural world shown in this series. These conclusions are consistent with nationally
published curriculum goals in the natural sciences. They include concepts such as the functions
of animals in an ecosystem (predator/prey relationships, etc.), the elements of animal
classification, and the general emphasis on life science. The programs consist of original and
detailed footage of animals, a narration, and a charming musical score. The fast moving clips
of greatly varied species and subspecies allows viewers to compare and contrast structure and
functionality of animal physiologies and behaviors. The animal subjects are presented as they
move informally and comfortably through their normal activities. There is no heightened or
artificial drama in the presentations. The narration is well informed and unobtrusive, allowing
for the inevitable learning that comes from wonder and delight. Even after thirty years of
televised animal footage, this series presents vignettes that are new and very engaging. This
series also presents in a non-exploitive way views of animal behavior and physiology that
traditional pedagogical programming might not include. The ability for young people to observe,
wonder, and compare is one of the strengths of the series. While the series builds upon and
reinforces life science concepts begun at lower levels, the content, the treatment of the
content, the presumption of scientific understanding, and particularly the tone and emphasis of
the series are most appropriate for secondary schools. General life science concepts in the
episodes reviewed are expected to be learned by middle school where many states begin heavy
emphasgis in life science.

Title of Digital Core Program #11 Origin
REAL LIFE 101 SYNDICATED
Regular Schedule Tortal Times Aired at Regularly Scheduled Time Number of Pre-emptions
saturdays 7:30AM 1/1/11-3/26/11 13 0
Length of Program Age of Target Audience B/ Sy);t;l;(:xlirli(s]ed As
From To
30 minutes 13 years 16 years ¥
- i

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

REAL LIFE 101 presents real people pursuing real jobs and careers in an educational and
informational format designed to help its viewers make important decisions about preparing for
the future. The careers and people featured are carefully selected in order to present vivid
impressions that can be used by the series' young audience. A study conducted by The Annenberg
Public Policy Center of the University of Pennsylvania concerning the implementation of the FCC
processing guideline known as the Three-Hour Rule found that REAL LIFE 101 was highly
educational. The series is currently being provided to schools and libraries across the USA by
one of the nation's qgquality educational distributors.

Title of Digital Core Program #12 Origin
Jack Hanna's INTO THE WILD SYNDICATED
wr};;;ulur Schedule Total Tin;s Aived at Regularly Scheduled Time Numbgr of Pre-emptions
Saturdays 8:00AM 1/1/11-3/26/11 13 P o
Length of Program Age of Target Audience [ E/l S};'{l:::ﬁlingsud As
e, A R - - P - ']'o_ — E—
30 minutes 13 years 16 years ¥

Describe the educational and informational objective of the program and how it meets the definition of Core Programming
-

http://licensing.fcc.gov/KidVid/public/report/19/report.faces 4/7/2011
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Jack Hanna's INTO THE WILD program is based around Jack traveling the world with his friends
and family, taking the viewer to his favorite destinations and introducing them to new and
amazing creatures each week. Throughout Jack's travels he raises awareness of different
cultures, geography and spectacular animals and animal facts, while teaching children the
importance of stewardship ofo our enviromment through his documented donations to conservation
efforts worldwide. The episodic content will certainly further the educational, informational
needs of children 13-16 years of age. INTO THE WILD's emphasis on the visual dovetails with the
disposition towards visual learning that is evident in children of all ages, but particularly
in the early teen years. The program topic is suitable for both the secondary classroom and
general audience with content addressing several academic outcomes designated by both state and
national life science standards. Shot from a number of photographic perspectives, the viewer is
introduced to the biodiversity of the area, how animals are adapted to the environment and the
changes humas have imposed on the environment as well as the positive impact of local
congservation efforts in the region. While Jack Hanna introduces the habitat and the wildlife,
regional guides are given the expert status and the viewer becomes engaged in the natural
environment with the same enthusiasm as Jack's family. Combining data-oriented scientific
information with concern for the conservation status of wildlife and the environment enforces
the educational value and impact of the program.

Title of Digital Core Program #13 ) Origin

PETS.TV SYNDICATED

Regular Schedule + Number of Pre-emptions

=
w

Saturdays 8:30AM 1/1/11-3/26/11 ; 10
Length of Program Age of Target Audience i Sy};’lz“’lligzﬂd As
From To
30 minutes Y
13 years 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The purpose of PETS.TV is to provide a safe leaming environment for young viewers to become
more informed about animals and pets in a positive and pro-social atmosphere. Pets.TV is a
television program that provides educational and informational segments exposing the target
audience of young viewers to everything Pets. The upbeat contemporary presentation relates pets
to their lives and interests. Pets from everyday to the unique are showcased with educational
information that shares how they evolved to become pets and their geographic origins.
Professionals share personal experiences of featured animals and/or related products. In these
segments the excitement and love of working with pets is expressed. The motivational and
ingpirational message of each guest empowers audiences of all ages to pursue more information
and education about everything pets. Each segment of Pets.TV delivers an educational and
informational message that supports current social, intellectual and emotional aspects of
children ages 13 and up. Attributes and advice emphasized by guests instill a grounded balance
of priorities, commitment, and perseverance children can apply to their lives.

Tite of Digital Core Progrum #14 Origin

MAD ABOUT SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

Saturdays 11:00AM 1/1/11-3/26/11 13 0

Length of Program Age of Target Audience E1 S)E;Z?x]i:i:m As
From To

30 minutes 13 years 16 years ¥

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Mad About is a weekly, half-hour sketch-comedy/variety show aimed at educating and entertaining
kids. A true E/I series, episodes use a creative mixture of humor, improv, animation, and
viewer-generated video. Think Saturday Night Live meets The Electric Company. Mad About conveys
important messages about Life Skills such as personal finance, health & nutrition, fitness,
conservation and decision-making in a fun and entertaining way. Each TV episode relies on a
small company of skilled comedic actors to explore significant topics within a subject area. It
incorporates comic monologues, sketch and improv comedy, eye-catching animation, music videos,

http://licensing.fcc.gov/KidVid/public/report/19/report.faces 4/7/2011
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humorous "man on the street" interviews, and viewer-created questions about life's issues.

Title of Digital Core Program #15 QOrigin
YOUNG ICONS SYNDICATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-cmptions
Saturdays 11:30AaM 1/1/11-3/26/11 13 0
o . . E/l Symbol Used As
Length of Program Age of Targel Audicnce Required
From To
30 minutes Y
13 years 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The Young Icons is a television program that provides educational and informational segments
exposing the target audience of young viewers to accomplished 'teens' that have set goals and
are giving back to their communities as mentors, scholars, entrepreneurs and philanthropists.
Each guest shares their personal stories of what motivated them to take on their passion and/or
focus in their chosen field of endeavor. One guest's message inspires young audiences to "never
let age hold us back, no matter how old you may be". Parents play an important role in
supporting their 'young icons'. As one parent stated, "You can take a simple idea and turn it
into something that can help an awful lot of people." The program provides a motivational and
ingpirational message that empowers audiences of all ages that hard work; dedication and
loocking beyond ourselves will pay off for everyone. Each segment of The Young Icons delivers an
educational and informational message that supports current social, intellectual and emotional
aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a
grounded balance of priorities, commitment, and perseverance children can apply to their lives.

Title of Digital Core Program #16 Origin
TEEN KIDS' NEWS SYNDICATED
Regular Schedule i Total Times Aired m Regularly Scheduled Time Number of Pre-emptions
e | S .
Sundays 7:00AM 1/2/11-3/27/11 il3 0
Loe e amomrmr — S, [ S, S L
Leagth of Program Age of Target Audience ] El S)}'{‘Ll:“l"li:iz"d As
From To
30 minutes Y
13 years 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The mission of TEEN KIDS' NEWS is to produce a weekly news program that will provide
information and news to kids in a manner that is compelling as well as highly entertaining. It
is designed to appeal to the audience on its own level. The focus of the program is young
people, always letting them tell their stories in their own words. The large, diverse news
anchor team will be unigque in television and have great appeal to kids who will identify and
emulate them. This program will serve the audience in a way that will make a real difference in
their lives. It will insert the clear voice of the kid into the adult-dominated media and
provide a unique perspective to the news that is not currently available on network television.
This is a unique way of doing business in the crowded world of television news. There is no
current news programming that features actual kids reporting to other kids on television. There
have been shows by adults working with kids but none that a young audience can literally
identify with. TKN will £fill that void and become the first program in history that will
develop the next generation of news viewers. The 101 year old educational publisher will
contribute editorial support and script editing to make stories more age appropriate. Weekly
Reader Polls will be featured on the program as well as content from their magazines which
reach 11 million children. News Scripts will posted on web site to allow teachers to use them
to conduct mock newscasts in the classroom. A regular feature each week will come from
Children's Pressline, the international news service that has produced stories for the last 25
years to bring the authentic voices of children and teens to opinion leaders, policymakers and
the general public.

11. (a) Does Lhe Licensee certily that at least 509% ol the Core Programming counted toward meeting the additional programming guideline (applied to
free video programming aired on other than the main program siream) did not consist of program episodes that had already aired within e

http://licensing.fcc.gov/KidVid/public/report/19/report.faces 4/7/2011
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previous seven days either on the station's main program stream or on anotlier of the station's frec digital program streams?

M) I No. submit as an Exhibit a Statemeni of Explanation seting forth the number of repeats in excess of the repeat limit and the times and dates .
the episodes involved were aired. (None Required)

Non-Core Educational and Informational Programming

12. Complete the following for each program that you zired during the past three monibs that is specifically designed to meet the edueational and informational needs of children ages 16 and
under, but does nol meet one or more elements of the delinition of Core Programming. See 47 C.F.R. §73.671. Compleie chart below for each additional such educational and imformation
program.

[There are no digital non-core program reports.]

.
Sponsored Core Programming
N
13. List Core Programs. if any. aired by other stations that are sponsored by the Licensce and that meet the criteria set forth in 47 C.F.R. §73.671. Also indicate whether the amount of total Core

Programming broadcasi by another station increased.

[There are no digital sponsored core program broadcast reports.]

[There are no digital sponsored core program detail reports.}

Other Matters

14. Complete the (ollowing for each analog and digital program that you plan to air for the next quarter that meets the definition of Core Programming. Complete chart below for cach Core
Program, identifving whether it is 1o be broadcast on the station’s analog or digital channel or both channels.

, Title of Planned Core Program #1 Origin

| BUSY;I'OWN MYSTERIES - I NETWORK
Regular Schedule Total Times to be Aired
Saturday 8:00am 13

Length of Program Age ol Target Audience

From To

30 minutes
3 years 7 years

Describe the educational and mformational objective of’ the program and how it meets the definition of Core Programming

Inspired by the beloved works of best-selling children's author Richard Scarry, Busytown
Mysteries brings the popular adventures of Busytown to preschoolers with an educational,
problem-solving twist. Children can follow classic characters such as Huckle, Sally and Lowly
as they scour Busytown on fun-filled adventures looking for answers to life's puzzles. Each
episode focuses on fostering viewers' problem solving abilities, as the characters use their
skills of observation to collect facts, draw inferences from those facts, and ultimately reach
conclusions. Each episode also develops vocabulary through words and concepts that are part of
the episode's overall theme. This program is specifically designed to further the educational
and informational needs of children, has educating and informing children as a significant
purpose, and otherwise meets the definition of Core Programming as specified in the
Commission's rules.

Title of Planned Core Program #2 Origin

BUSYTOWN MYSTERIES - II NETWORK

Regular Schedule Total Times to be Aired
Saturday 8:30am 13

Length of Program Age of Turget Aundience

From To

30 minutes
3 years 7 years
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Describe (he educational and informational objective of the program and how it meets the definition of Core Programming

Page 10 of 15

purpose,
Commission's rules.

Inspired by the beloved works of best-selling children's author Richard Scarry, Busytown
Mysteries brings the popular adventures of Busytown to preschoolers with an educational,
problem-gsolving twist. Children can follow classic characters such as Huckle,
as they scour Busytown on fun-filled adventures looking for answers to life's puzzles. Each
episode focuses on fostering viewers' problem solving abilities,
skills of observation to collect facts, draw inferences from those facts, and ultimately reach
conclusions. Each episode also develops vocabulary through words and concepts that are part of
the episode's overall theme. This program is specifically designed to further the educational

and informational needs of children, has educating and informing children as a significant

and otherwise meets the definition of Core Programming as specified in the

Sally and Lowly

as the characters use their

Title of Planned Core Program #3

Ovigin

DOODLEBOPS ROCKIN' ROAD SHOW

NETWORK

Regular Schedule

Total Times to be Aired

Saturday 9:00am

13

Length of Program

Age of Targel Audience

30 minutes

From To

3 years 8 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programmiing

the Doodles,
of the Doodlenet,

qualities such as honesty and initiative,

Each episode of the show features a real child, who writes for help or advice with a problem to
three animated young members of a band. The child then enters the animated world
and sets out on an adventure with the band to find a resolution to the

| problem, with important life lessons imparted in the process.
{ lesson through a musical interlude that encapsulates the educational message. Specific

! educational objectives of the program include encouraging viewers to develop positive personal
and providing viewers with a basic understanding and
appreciation of music. This program is specifically designed to further the educational and
informational needs of children, has educating and informing children as a significant purpose,
;and otherwise meets the definition of Core Programming as specified in the Commission's rules.

Each episode reinforces the

Title of Planmed Core Program #4 Qrigin

TROLLZ

NETWORK

Regular Schedule

Total Times 10 be Aired

Saturday 9:30am 13

Length of Program

Age of Target Audience

30 minutes

From

To i

8 years 12 years

Describe the educational and informational objective of the program and how it meels the definition of Core Programming

who live by the credo B.F.F.L.

relating to physical features and other personal attributes,

informing children as a significant purpose,
Programming as specified in the Commisgsion's rules.

TROLLZ is an animated series about five teenage girls growing up in a magic and colorful world,
- Best Friends for Life. The magic in their lives is interwoven
into real-world type experiences through which they learn to engage in problem solving,
creative thinking, and cooperative strategy skills. The series also provides an opportunity for
the five girls to learn how to cope with some of the social and emotional issues of self-esteem

group relationships, and other experiences found in Trollzopolis. This program is specifically
designed to further the educational and informational needs of children, has educating and
and otherwise meets the definition of Core

emerging friendships and peer-

I

1 Title of Planned Core Program #3

Qrigin

HORSELAND - I

NETWORK

Regular Schedule

Total Times 1o be Aired

http://licensing.fcc.gov/KidVid/public/report/19/report.faces
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Saturday 10:00am

Page 11 of 15

Length of Program

Age of Target Audience

30 minutes

From

To

9 years

1l years

Describe the educational and informational objective ol the program and how it meets the definition of Core Programming

HORSELAND is an animated series about five girls and two boys who live in spectacular
countryside that houses a farm called Horseland. Each of these main characters has a special
horse whose personality is similar to its owner's. Horseland and its unigue approach of
integrating the personality of the main characters and animals serve to reinforce prosocial
themes. Horseland is also a "coming of age" series in which viewers experience and learn from
the social interactions, hopes, dreams, and even fears of this group of culturally diverse
adolescents. From this background, the experiences of sharing, caring, compromise,
regpect, and competition emerge to provide the young viewers with social and emotional
guidelines for better understanding many of the life-lessons they need to learn as they grow
and develop. This program is specifically designed to further the educational and informational
needs of children, has educating and informing children as a significant purpose, and otherwise
meets the definition of Core Programming as specified in the Commission's rules.

friendship,

Title of Planned Core Program #6

Origin

HORSELAND - II

NETWORK

Regular Schedule

“Total Thmes 10 be Aired

Saturday 10:30am 13
Length of Program Age of Target Audience
From To
30 minutes
9 years 11 years
Describe the educational and informational objective of the program and how it meels the definition of Core Programming

HORSELAND is an animated series about five girls and two boys who live in spectacular
countryside that houses a farm called Horseland. Each of these main characters has a special
horse whose personality is similar to its owner's. Horseland and its unigue approach of
integrating the personality of the main characters and animals serve to reinforce prosocial
themes. Horseland is also a "coming of age" series in which viewers experience and learn from
the social interactions, hopes, dreams, and even fears of this group of culturally diverse
adolescents. From this background, the experiences of sharing, caring, compromise,
respect, and competition emerge to provide the young viewers with social and emotional
guidelines for better understanding many of the life-lessons they need to learn as they grow
and develop. This program is specifically designed to further the educational and informational
needs of children, has educating and informing children as a significant purpose, and otherwise
meets the definition of Core Programming as specified in the Commission's rules.

friendship,

Tiue of Planned Core Program #7

Origin

ANIMAL ATLAS

SYNDICATED

Regulay Schedule

Total Times to be Aired

Saturdays 7:00AM

13

Length of Program

Age of Target Audience

30 minutes

From

To

13 years

16 vears

Desceribe the educational and informational objective ol (he program and how it meets the definition of Core Programming

http://licensing.fcc.gov/KidVid/public/report/19/report.faces

Animal Atlas is an entirely appropriate title for this engaging and informative series. Just as
browsing through a good atlas makes information about terrain and natural boundaries accessible
and appealing, this program brings information about the natural world of animals to viewers in
a non-didactic, entertaining way. Its approach in no way diminishes the learning that takes
place when observations lead to conclusions and young minds will draw many conclusions about
the natural world shown in this series. These conclusions are consistent with nationally

4/7/2011
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published curriculum goals in the natural sciences. They include concepts such as the functions
of animals in an ecosystem (predator/prey relationships, etc.), the elements of animal
classification, and the general emphasis on life science. The programs consist of original and
detailed footage of animals, a narration, and a charming musical score. The fast moving clips
of greatly varied species and subspecies allows viewers to compare and contrast structure and
functionality of animal physiologies and behaviors. The animal subjects are presented as they
move informally and comfortably through their normal activities. There is no heightened or
artificial drama in the presentations. The narration is well informed and unobtrusive, allowing
for the inevitable learning that comes from wonder and delight. Even after thirty years of
televised animal footage, this series presents vignettes that are new and very engaging. This
series also presents in a non-exploitive way views of animal behavior and physiology that
traditional pedagogical programming might not include. The ability for young people to observe,
wonder, and compare igs one of the strengths of the series. While the series builds upon and
reinforces life science concepts begun at lower levels, the content, the treatment of the
content, the presumption of scientific understanding, and particularly the tone and emphasis of
the series are most appropriate for secondary schools. General life science concepts in the
episodes reviewed are expected to be learned by middle school where many states begin heavy
emphasis in life science.

Title of Planned Core Program #8 Origin
REAL LIFE 101 SYNDICATED
Regular Schedule Total Times 10 be Aired
Saturdays 7:30AM 13
Length of Program Age of Target Audience
From To

30 minutes

13 years 16 years

Describe the educational and informational objective of the program and how it meets the delinition of Core Programming

REAL LIFE 101 presents real people pursuing real jobs and careers in an educational and
informational format designed to help its viewers make important decisions about preparing for
the future. The careers and people featured are carefully selected in order to present vivid
impressions that can be used by the series' young audience. A study conducted by The Annenberg
Public Policy Center of the University of Pennsylvania concerning the implementation of the FCC
processing guideline known as the Three-Hour Rule found that REAL LIFE 101 was highly
educational. The series is currently being provided to schools and libraries across the USA by
one of the nation's quality educational distributors.

Title of Planned Core Program #9 Origin
Jack Hanna's INTO THE WILD SYNDICATED
Regular Schedule Total Times o be Aired
Saturdays 8:00AM 13
Length of Program Age of Targel Audience
From To

30 minutes

13 years 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Jack Hanna's INTO THE WILD program is based around Jack traveling the world with his friends
and family, taking the viewer to his favorite destinations and introducing them to new and
amazing creatures each week. Throughout Jack's travels he raises awareness of different
cultures, geography and spectacular animals and animal facts, while teaching children the
importance of stewardship ofo our environment through his documented donations to conservation
efforts worldwide. The episodic content will certainly further the educational, informational
needs of children 13-16 years of age. INTO THE WILD's emphasis on the visual dovetails with the
disposition towards visual learning that is evident in children of all ages, but particularly
in the early teen years. The program topic is suitable for both the secondary classroom and
general audience with content addressing several academic outcomes designated by both state and
national life science standards. Shot from a number of photographic perspectives, the viewer is
introduced to the biodiversity of the area, how animals are adapted to the environment and the
changes humas have imposed on the environment as well as the positive impact of local
conservation efforts in the region. While Jack Hanna introduces the habitat and the wildlife,
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the educational value and impact of the program.

regional guides are given the expert status and the viewer becomes engaged in the natural
environment with the same enthusiasm as Jack's family. Combining data-oriented scientific
information with concern for the conservation status of wildlife and the environment enforces

Page 13 of 15

Title of Planned Core Program #10

Origin

PETS.TV

Regular Schedule

SYNDICATED

Total Times to be Aired

Saturdays 8:30AM

13

Length of Program

Age of Target Audience

30 minutes

From

To

13 years

16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

informational message that supports current social,

The purpose of PETS.TV is to provide a safe leaming environment for young viewers to become
more informed about animals and pets in a positive and pro-social atmosphere. Pets.TV is a
television program that provides educational and informational segments exposing the target
audience of young viewers to everything Pets. The upbeat contemporary presentation relates pets
to their lives and interests. Pets from everyday to the unique are showcased with educational
information that shares how they evolved to become pets and their geographic origins.
Professionals share personal experiences of featured animals and/or related products. In these
segments the excitement and love of working with pets is expressed. The motivational and
inspirational message of each guest empowers audiences of all ages to pursue more information
and education about everything pets. Each segment of Pets.TV delivers an educational and
intellectual and emotional aspects of
children ages 13 and up. Attributes and advice emphasized by guests instill a grounded balance
of priorities, commitment, and perseverance children can apply to their lives.

Title of Planned Core Program #11

Origin

MAD ABOUT

SYNDICATED

Regular Schedule

Total Times to be Aired

Saturdays 11:00AM

13

Length of Program

Age of Targel Audience

30 minutes

From

To

13 years

16 years

Describe the educational and informational objective of the program and how it neets (he definition of Core Programming

Mad About is a weekly, half-hour sketch-comedy/variety show aimed at educating and entertaining
kids. A true E/I series, episodes use a creative mixture of humor, improv, animation, and
viewer-generated video. Think Saturday Night Live meets The Electric Company. Mad About conveys
important messages about Life Skills such as personal finance, health & nutrition, fitness,
conservation and decision-making in a fun and entertaining way. Each TV episode relies on a
small company of skilled comedic actors to explore significant topics within a subject area. It
incorporates comic monologues, sketch and improv comedy, eye-catching animation, music videos,

humorous "man on the street" interviews, and viewer-created questions about life's issues.

Title of Planned Core Program #12

I Origin

YOUNG ICONS

SYNDICATED

Regular Schedule

Total Times lo be Aired

Saturdays 11:30AM

13

Length of Program

Age of Targel Audience

30 minutes

From

To

13 years

16 years

http://licensing.fcc.gov/KidVid/public/report/19/report.faces
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Describe the educational and informational abjective of the program and how it meets the definition of Cove Programming

The Young Icons is a television program that provides educational and informational segments
exposing the target audience of young viewers to accomplished 'teens' that have set goals and
are giving back to their communities as mentors, scholars, entrepreneurs and philanthropists.
Each guest shares their personal stories of what motivated them to take on their passion and/or
focus in their chosen field of endeavor. One guest's message inspires young audiences to "never
let age hold us back, no matter how old you may be". Parents play an important role in
supporting their 'young icons'. As one parent stated, "You can take a simple idea and turn it
into something that can help an awful lot of people." The program provides a motivational and
inspirational message that empowers audiences of all ages that hard work; dedication and
looking beyond ourselves will pay off for everyone. Each segment of The Young Icons delivers an
educational and informational message that supports current social, intellectual and emotional
aspects of children ages 13 and up. Attributes and advice emphasized by guests instill a
grounded balance of priorities, commitment, and perseverance children can apply to their lives.

Title of Planned Core Program #13 Origin
TEEN RIDS' NEWS SYNDICATED
Regular Schedule Total Times 10 be Aired
Sundays 7:00AM 13
i
Length of Program Age of Turget Audience
From To
30 minutes 13 years 16 years

Describe the educational and informational objective of he program and how it meets the definition of Core Progrumming

The mission of TEEN KIDS' NEWS is to produce a weekly news program that will provide
information and news to kids in a manner that is compelling as well as highly entertaining. It
is designed to appeal to the audience on its own level. The focus of the program is young
people, always letting them tell their stories in their own words. The large, diverse news
anchor team will be unigque in television and have great appeal to kids who will identify and
emulate them. This program will serve the audience in a way that will make a real difference in
their lives. It will insert the clear voice of the kid into the adult-dominated media and
provide a unigue perspective to the news that is not currently available on network television.
This is a unigque way of doing business in the crowded world of television news. There is no
current news programming that features actual kids reporting to other kids on television. There
have been shows by adults working with kids but none that a young audience can literally
identify with. TRN will £ill that void and become the first program in history that will
develop the next generation of news viewers. The 101 year old educational publisher will
contribute editorial support and script editing to make stories more age appropriate. Weekly
Reader Polls will be featured on the program as well as content from their magazines which
reach 11 million children. News Scripts will posted on web site to allow teachers to use them
to conduct mock newscasts in the classroom. A regular feature each week will come from
Children's Pressline, the international news service that has produced stories for the last 25
years to bring the authentic voices of children and teens to opinion leaders, policymakers and
the general public.

IS, Does the Licensee publicize the existence and location of (e station's Children's Television Programming Reports (FCC 398) as required by 47 C.F.R. §73.3526(e)(11)iii)? { Y
[N

16. Identify the licensee's children'’s programining liaison.

Name Telephone Number

Vance Lewis 417-624-0233

Address E-maijl Address

P.0O. Box 659 vlewis@koamtv.com

City State ZIP Code

Pittsburg KS 66762
17. Inelude any other comments or information you want the Commission to consider in evaluating your compliance with the Children’s Television Act (or use this space for supplemental

explanations). This may include information on any other non-core educational and informational programming that you aired this quarter or plan to air during (he next quarter, or any exisiing
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or propased non-hroadeast efforts that will enhance (he educational und nformational value of such programming to children. See 47 C.FR. §73.674, NOTES 2 and 3.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S. CODE, TITLE 18 SECTION 1001). AND/OR

REVOCATION OF ANY STATION LICENSE OR CONSTRUCTION PERMIT (LS. CODE, TITLE 47, SECTION 312(a)(1)). AND/OR FORFEITURE (U.S. CODE, TITLE 47,
SECTION 503).

I certify that (he statements in this application are true, complele, and correct o the best o' my knowledge and belief, and are made in good faith.

Name ol Licensee Signature

Saga Quad States Communications, LLC

Date

4/07/2011

FCC Form 398
March 2006

http://licensing.fcc.gov/KidVid/public/report/19/report.faces 4/7/2011



Exhibit for Question 7c.

KOAM-TYV did not broadcast an analog signal during the 1st Quarter 0of 2011 due
to the digital transition.

KOAM-TV ceased broadcast operations on analog Channel 7 on February 17,
2009. KFJX-TV broadcasts on digital Channel 7.



